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BO TAI CI—IINH ' CONG EOA XA HOI CHU NGEIA VIET NAM
ARKETING Voe 15 r do - Haoh phac
$6:545 /QD-PHTCM Tp. H6 Chi Minh, ngéyidy thang 4 nim 2018
QUYET PINH

V& viéc nang bac luong trude thdi han do 1ap thanh tich xufit sic

HIEU TRUONG TRUONG PAI HQC TAI CHINH - MARKETING

Can ot Quyét-dinh s6 1138/QD-TTg ngdy 04/8/2017 ctia Thi tuéng Chinh
pht vé viéc sap nhép truong Cao dang Tai chinh — Hai quan vao trudng Pai hoc

Tai chinh — Marketmg, :
Cén cu Quyet dinh sb 378/Qb-TTg ngay 23/3/2015 cia Thu tuéng Chinh
phtt vé viée phé duyét d 4n thi diém d8i méi co ché hoat dong clia truedng Pai hoc
Tai chinh — Marketing; -
Can ot Quyét dinh s§ 538/QD-BTC ngay 24/03/2017 ctia B trdng Bo
Tai chinh Quy dinh v€ phén cap quén ly cong chire, vién chirc tai cac don vi thude
va trye thude Bo Tai chinh; Quyét dinh-s6-990/QD-BTC-ngay-27/05/2015 cia B
truong BO Tai chinh vé Giao thdm quyén cho Hiéu trudng truong Pai hoc Tai
chinh — Marketing;
Cén cir Thong tu 08/2013/BNV ngay 31/7/2013 cua B trudng Bo Noi vu
vé& Huéng dén thuc hién ché d6 nang bac lrong thidng xuyén va nang bac hu
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trude thoi han dbi véi can bd, cong chire, vién chirc va nguoi lao dong; DAl HO
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Ciin cir Quyét dinh s6 2796/QD-BTC ngay 28/12/2015 ctia B6 tréng B Tai\ e

chmh vé Ban hanh Quy ché nang bac lmmg tru'crc thm han do lap thanh tich XU

theo nghi d]_nh 68/2000/ND- CP,

Can cit Huéng dén s 184/HD-DHTCM ngay 04/03/2016 ciia Hiéu truéng
nhi trudng ve huéng dan tiéu chuén, quy trinh xét nang béc luong trude thoi han
do 1ap thanh tich xuat sac;

Cén cir bién bén hop cua hoi ddng xét nang béc luong trude thei han do
1ap thanh tich xuat sdc ndm 2018§;
Xét dé nghi ctia Trudng phong Té chirc - Hanh chinh,

QUYLET PINH:
Diéu 1. Nang béc luong truéc thoi han 06 thang do lap thanh tich xuat sic doi voi
ba Nguyen Thi Thuy Giang
Don vi: khoa Thuong mai,
Chtrc danh nghé nghiép: Giang vién hang III
Ma sé: V.07.01.03



Tt bac: 3 Heé sb: 3,00

Lén bac: 4 Hé sb: 3,33

Pugc huéng tir ngay: 01/07/2017,

Mbc thdi gian tinh ning lvong lan sau: 01/07/2017;
Pidu 2. Quyét dinh c6 hi¢u Iuc ké tir ngdy ky. Truéng phong Td chitc — Hanh
chinh, Truéng phong Keé hoach - Tai chinh, Truéng cac don vi ¢6 lién quan va ba
Nguyén Thi Thity Giang chiu trédch nhiém thi hanh Quyét dinh nay./. le—m"
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BO TAI CHINH CONG HOA XA HQI CHU NGHIA VIET NAM
~ TRUONG DAI HQC Déc lap - Tw do - Hanh phiic
-~ TAICHINH-MARKETING
86: 97/QD-PHTCM Thémh phd H6 Chi Minh, ngay 07 thang 01 nim 2022
QUYET PINH

Vé viéc ting phu cip thim nién doi véi nha gido

HIEU TRUONG TRUONG PAI HQC TAI CHINH - MARKETING

Can cir Nghi dinh s0 77/2021/ND-CP ngay 01 thdng 8 nam 2021 ctia Chinh phii quy dinh
ché dg phu cdap tham nién doi voi nha gido;

Cén cir Quyét dinh 56 1138/0D-TTg ngay 04 thdng 8 ndm 2017 cua Thu twong Chinh phu
vé viéc sdp nhdp Truomg Cao ding Tai chinh - Hai quan vao Truong Dai hoc Tai chinh -
Marketing;

L Can cir Quyét dinh 56 538/0D-BTC ngay 24 thang 3 ndm 2017 cua B Tai chinh quy dinh vé
phdn cap qudn b cong chike, vién chire tai cde don vi thudce va tryec thudc Bo Tai chinh,

Can cir Quyet dinh s6 990/0P-BTC ngay 27 thdng 5 ndm 2015 cia B Tai chinh vé viéc
giao tham quyén cho Hiéu truomg Truong Dai hoc Tai chinh - Marketing;

Theo dé nghi ciia Trudng phong Té chikc - Hanh chinh.
QUYET PINH:

Piéu 1. Tang phu cAp tham nién nha gido thang 01, nim 2022 dbi vdiba Nguyén Thi Thuy
Giang, giang vién (md ngach: V.07.01.03), tir 12% lén 13%. Thoi didm tang va tinh huéng ké
tir ngay 01/01/2022.

Pidu 2. Quyét dinh c6 hiéu luc ké tir ngay ky. Truéng phong T chirc - Hanh chinh,
Trudng phong K& hoach - Tai chinh, Trudng khoa Thuong mai va ba Nguyén Thi Thiy Giang
chiu trach nhiém thi hanh Quyét dinh nay./. |, —
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Biéu méu 10: Ly lich khoa hoc cua giang vién

B(Q TAI CHINH CONG HOA XA HOI CHU NGHIA VIET NAM
_ TRUONG DATHOC Poc 1ap - Tu do - Hanh phiic
TAI CHINH - MARKETING
LY LICH KHOA HQC
I. LY LICH SO LUQC
Hovatén: Nguyén Thi Thuy Giang Gidgi tinh: Nt
Ngay, thang, ndm sinh: 01/11/1983 Noi sinh: Binh Dinh
Qué quan:  Binh Dinh Dan toc: Kinh
Hoc vi cao nhét: Tién si Nim, nude nhin hoc vi: 2023, Viét Nam.
Chitre danh khoa hoc cao nhit: Nam bd nhiém:

Chure vu (hién tai hodc trude khi nghi huu): Giang vién
Don vi ¢ong tac (hién tai hodc trude khi nghi huu): Khoa Thuong mai & Du lich - Dai hoc

Tai Chinh - Marketing.

Chd & riéng hodc dia chi lién lac: 130-132 Hong Ha, P.9, Phti Nhuén, TP.H6 Chi Minh

Dién thoai lién h¢: CQ: NR: DD: 0913.856.777

Fax: Email: nguyengiang@ufm.edu.vn ;i‘;‘i’:

II. QUA TRINH PAO TAO TAI GHIl
MARKE®

1. Dai hoc:

[é dao tao: Chinh quy; Noi dao tao: Pai Hoc Nha Trang; Nganh hoc: Kinh Té Thuong Mai;
Nude dao tao: Viét Nam; Nam tot nghiép: 2005.

2. Sau dai hgc

- Thac si chuyén nganh: Kinh Doanh Va Quan Ly; Nam cdp bing: 2011; Noi dao tao: Dai
hoc Kinh Té Thanh phd H6 Chi Minh

- Tién si chuyén nganh: Quan tri kinh doanh; Nam cép bang: 2023; Noi dao tao: Pai hoc

Quéc té Hong Bang
Tén luan an: Téc dong cua chét lugng dich vu cam nhan dén hinh anh thuong hiéu trudng dai
hoc: nghién ciru thye nghiém tai cac truong Dai hoc ¢ Tp.H6 Chi Minh

3. Ngoai ngl‘i’i 1. Tiéng Anh Mic do stir dung: Thuong xuyén
v Mt do st dung: R
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II1. QUA TRINH CONG TAC CHUYEN MON

Thoi gian Noi cong tac

Cong viéc dim nhiém

01.2007- 08.2017

Cao Dang Tai Chinh Hai Quan

Giang vién

08.2017 dén nay

bdi Hoc Tai Chinh Marketing

Giang vién

IV. QUA TRINH NGHIEN CUU KHOA HQC

1. Cic dé tai nghién ciru khoa hoc di va dang tham gia:

TT Tén dé tai nghién ctru Niam bit | Dé tai cap (NN, | Trach nhiém
diau/Nam B0, nganh, tham gia
hoan thanh trwdng) trong de tai
Tac dong cta hinh anh | 2023/2025 | Cép truong Cht nhiém

thuong hiéu dén trung thanh
thuong hiéu cua cic doi tic
doanh nghiép Logistics tai
Viét Nam: vai tro trung gian
cua tinh yéu thuong hi¢u va

giin két thuong hiéu

2. Cic cong trinh khoa hoc da cong bé:

TT Tén cong trinh Nam Tén tap chi
cong bo

1 Behavioral Drivers of Food Waste 2025 The Journal of
Reduction in Urban Vietnam Behayioral Seignee

2 The Impulse Buying Behavior on Social | 2024 Journal of System and
Networks  among  Generation 7 Management Sciences
Consumers in Vietnam

3 The influence of information systems on | 2024 Tap chi Nghién ctu Tai
student satisfaction: A study of chinh - Marketing
perceived ease of use and perceived
usefulness
The role of ewom and brand trust in the | 2023 FASPS5 (UFM)
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online purchase intention: an empirical

of the Uniqlo fashion brand

6 Electronic banking service quality BDP2 (UFM)
impact on customer satisfaction in ho
o _ 2023
chi minh city's commercial banking
sector
7 The influencing factors on intention to BDP2 (UFM)

use Telemedicine of people live in | 2022

Southwestern Provinces

g The influencing factors on impulse BDP2 (UFM)
buying behavior through social network: o ’
An empirical study of consumers
Generation Z in Ho Chi Minh city

9 Determinants of students’ satisfaction in BDP2 (UFM)

online learning during the pandemic of | 2022

Covid-19: An empirical investigation

19 | Relationship between perceived service Business based on Digital |,

quality, brand performance and brand ST Platform BDP2021
image: the case of universities in Ho Chi

Minh City

3. Kinh nghi¢m gidng day (néu cic hoc phin da timg day qua). ;
Giang day cac mon: Marketing thuong mai quéc té, Thanh toan trong ngoai thuong, Dam
phan trong kinh doanh quéc té, thuc hanh ching tir xudt nhap khau, huéng dén thuc hanh
nghé nghiép va khoa luan tot nghiép.

T6i xin cam doan nhirng thong tin duge khai trén day 1a ding su that, To61 chiu hoan
toan trach nhiém v&i nhitng ndi dung da khai./. &

AnCHAREEGquan Thanh phé H6 Chi Minh, ngay  thdang 03 ndam 2025
RGQUANLY KHOA HOC Nguoi khai ki tén
(Ghi ro chirc danh, hoc vi)
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TS. Nguyén Thi Thuy Giang




